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You can change the measurement level in Variable View of the Data Editor or you can use the Define
Variable Properties dialog to suggest an appropriate measurement level for each field.
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You can change the measurement level in Variable View of the Data Editor or you can use the Define
Variable Properties dialog to suggest an appropriate measurement level for each field.
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NewName=NOT(MISSING(OldName))
TEERFRAF, ST RERMNEEERE TS 1 00E, raERNEEESIEE S 0 ME,

o GRMESEETRE ) B (0) MIE(EELERN(E, ARSI R A E(E, I REEREREMAER/D, QA
%“%ﬁ%@%%ﬁﬁ%%%%“o@%m%ﬁ%%ﬁﬁﬁ"%mmﬁﬁﬁT%EHmA#¢%ﬁmiﬁ
AR [ E R AR -- RIEHR AR ERIHR AR, R 2IE 28 m] R AR MR IR A [ R

SR [ AR
1. fEThRER PIEEE:
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P > FHEEEE
2. BN THIEEEEL |, S AKTAOMIAL B ED 4488,
3. AN AR ERC SR 0,  TEUERORI) FRA 01dName>0, HAH OldName /254N 44 R,

4. NG A R e R AR (23 H), BIFE Numeric Expression #fi A% NOT (MISSING (01ldName)), Hr
OldName 2R a1 44 7o

BE R 5RO fESR
75 TR A b — A B A5 SRR A LR [ SR A R, FE R AR BTGBl o & (o 35 2 ] R A S R A B R
E5E,  TAE) MM e E—EEE, TEGEESE SAE S S EORE s SRR AL,
Hfl, AT ERATHEM ] DARIRICATAVE ARG, AR BRI SRR, 1555, akalF al DARYRE
PRAR R L S R ARIER AR/ T2 52 [ R A B R A A MBI, AR BEE R O R [ 55%
i
R R A R P A TR R, Hrp s TENRE SRR EER, DOAGIR o G AR (A

10%. Hij 20% %) AAHEAERAFARIE R, RO GHIRE A TEE B9 iR/ A 0] 8RB A A% e
B, AN DAR G S

WY A I
- BRI O REER SRR SN — 35y, I RS BRSO, Excel Hi%HIE
— T H B R B L A R i P (B SR 4 7

- TR, BRI S I 5 L,

o WA, B 0 i R

RN TR B T AR R O A

- FBl, FRARNxPx (1-P) THIRER) (IEIRE, b N 2 (B8, PR DARLBIZ R E R,

- g, RIS SRR 15 R (R 10%. 1% 20% %), DUERIEREHER,

SO S Y

MERRRL, BT LA e s AL, A L (A 0 2 LR A B O ol B, (o T

—fEHTHIMAL, Horh DI —EGRATARYIERIE, FHEHRENR, 2RI 5 10 HRY TR EE
LA

IEME(E, EFEEFRIEAEERNZS (GInaiEE) o FraEmpdEEime e S ek s e e,
Rz EMAAEMECROBERR, TMIERTFEREESL. T8, DIGEZER.

BRI SRR, BT SRR AT DAZy 5 H e B
B BB 1 [ 59 ]

TELHRER Fh iR

HRATH > IR

1. BRE TG g Il E R 5% ) .

2. TEIGH IR — Lol i N\ A [l AR A

3. W ATRIERERIE, WIRAEMEDEREERR, &0 DI s R BERE, HEE
WEERIRR, T, DHSHEZEG,

4. JEERL & TR [ SR AR AL

5. 17— NPT AU TR T

AT DA

o FRPRERIEIE SRHVAT n e Bk E A MR mARR 2R EE
- HEIEE R E Excel 18

o Pl R I
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Ka

it

SRR [ R S LA

BEPUE BB AG E R, KTER, RFEGHAREEIERSE, WisAra B R — 55 w5
FIRCERAEAHAE —, DAstEHEHHEER, s, 0] DURRIE 2 B ER w580 —5 7 (SR n 8L 8k
FoU) REFAHECEE, Blan, 0T DURARYE 10 7 oc BRI SRR 5 (87 C, B85 N EUENRESRAT 3 A28
REFHEL SR, WHERE NS SEREGRHHN —ER, WREMmANZEE, RIBENELIEE
B,

BB TR R [ 5 AR =X

QR ERIR W SRR A R BUE, HASEARIERT n MEORAAHER IS 5%, MAFRBEEEEE, RIS EEE R

NEEH, MEEE REIEESE PR ATREEE M EL, Flin, GIREHEESERA RS T 5 B 9

BUENESSE, HIIEERRE 9 1EAMEEIE .,

Bist: FRBERISRAIARRE, L 5 VEEERSEELKR T 4 8, HEREZES THENE,

i

kT RN S ENE SR O ER TG RSN, BB DB RIZIR+ %8k (A 10%. A 20% %) KiHE

SERFEER, REGRERSToMPWOER, SEE0ER, i H B EIREE, ERGE

IR R ) B R O] R L A RO R B E

B/hnfHEZ MR, 0 RIEE A\ B R/ NEERSEIEG AR, AIRK SRS T UM ALRIE, DR

R WREE - ER R/ N R ER, ER UG EREENR/NEERECL S S E R,

- HEImER, RERDIESFRR (BERESEEHAMNIERES ) o sZEXE KRR 0 /R 100,

« RAXGHRBCEE, REBEANGHER/NEFOER:  (EFEENRA/ O EFRA) x 100, WifE
BUEEVEA R, &REEZAIR 0 H/VR 100, fFilan, RS RN mAZ 0.75 £7T, SHIETF
e N2 56 27T, HlE/NEIEZRA: (0.75/56) x 100 = 1.34%.,

BARESENAE, R EIEER KIS NEE, HRF GRS T U OGS, BRIt A2 6 81

BRI NEE GiR) , BRUGEZERES2E4.

- BEEANE L, RAMEAE TR, Filan, eI REAR TR G 0L &5 B i B I R 1+ 50 0 &5 OB A8 N
RENFTE AN 50%, sZIEMLEKRTY 0 /NiR 100,

- BEENELH, BREDEBSE A ABE IR, a0, SRR TES HiEiE 10,000 ([EEMHE, RIA] DUHERE
% 10000, ZENWEZIFEE (RESMHEMTYE

WSRIEFEE T fe/ VAT 45252 [ 2R Bl i K48 N ME8Y, RIS & RIREE — (875 & ORI R A& T DU Bl

[ H 5% Excel

SRy & BBE i E AR, HhUSERERRESR, BEREFRTELE ) R g
98, AT LURARTRI B ER B Eh i (7 7E Excel #H,  HAEZE & DA Excel 97-2003 A8 f# 17,

2 37 355! [B1 FE 1R

[E] AR FE 2 28, Horp DME— AR R IERE, (EMIHAMR ARG IRE B Ras AR, a0 R Al
A ARFIER (RUE) {H, FIANE e S SR, RS —ERTALR B — [ A E A A AR E R
[E] FEEAEL

- R ARERRES 0 (NESH, THEHAER), HIRHEH T AREE:
NewName=0ldName>0

Hrp NewName ZHHRAIATRE, OldName ZIFUARANIHI %, SIEEEF R G/ 1 MESEHE
KR 0 BAREINE, #F 0 FEEAaATA/INRESER 0 RYARIEIR{E.

- MR EEM—EETR A A RE, RS EgHAER, AXNEgh B
NewName=NOT(MISSING(OldName))
fEERE R R, A IRERNEIEETEES 1 E, rEERNEEEETEE 4 0 BIE,
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« WISRAEIAR S (0) M (BLEIRGL, AT R, TR IUER IR, BlaT
ARSI R BB IO, (DRI 3 2 R - B3 L08R T AR A B — NS bt
AR HEIHE AU -~ B ST AR S R, [ e [ I B e (0 LI P R,

SR E AN

1. EIRE R R

B > TS
2. TEESSEWL | SR ABTIOMIG. (290 4.
3. ISR EAEIREEER % 0, TWUEFRS A OldName>0, Hrf OldName BRI,

4. NG A R R R AR (25 H), BIFE Numeric Expression #fi A% NOT (MISSING (01ldName)), Hr
OldName 2R ta R 44 7o

TERE

MAFER ) EHHEE el - —ETEE SRR EE DB, D BERIILE A AR A P REMIE, T

M MR SRt [ R A B — TG, VA MR AR AT R ARTERIL B A SRR PR RIS A

H [ AR

IETEBIT R A e e B A AT PRI SN ) TR AR RS e B P (B A BR

1 EERANG SR, EEACHHEBER CEWMAHED rERNAGEER, i, R
R RS T ATEI MR AL\ R HE (0 8 ST Bl AR R A8 B S A B Il (TR A\ [
ﬂﬂﬁ%)\féﬁlﬁlﬂﬁ) RUBERIERR, B, JERRERE—/MEE P INETHRRAE AR, SURE A
BRI EEE R

2. K AEHEARNE RS GRAEMHBALGSER) DABUS FEHIAE R,

i, AFENESITHE P RS ER, AFEA D BEEIRG TS NERUER M A, EHSEA
4 s Rk B B A n] A O] BB B 1B 4% Ao

i H -

R & B EfE G REE R IRN, EhaaSmaEr k XML ERIREE (A R A EMEREED)
AT 2> 8L, EEF A2 B ) E RS R A BT (B SR B JE 3R, T8 L3R AT e e | [ e B B i ]
AR R &

IR, [CIERRNIR] DA T R EBUE, REEMMVESHNEZRNBENSEH G E, EEET

%@%mﬁﬁ,ﬁ¢u$—ﬁﬁ%%ﬁmmﬁﬁoW%H%Qﬁ,%gﬁiﬁﬁlaﬁmfﬁﬁﬁ%ﬁﬁ
(A

IEPEE, FEREEFRRERRENES FOgiE) . irg EMrIngikoEE SRR A mE,
RZbEMAAEEMEERNVEEEE, MhidEbhgRrESEET, T8, DBEEZEH,

THIMEN 5T, EBEMA R TERIER, A AATEREEE, WM ARE. IFEUEE (RE) -- (HI5)K
W EERETE N TEN RN, BB EE,

RGN, FrHENIIERFIEIREREZEN, NARGEEMERNFHE,

. ZF. EBEEARRRESSARER B, BT TIEEARREM) B, DS siassEH, 45
SEEIEI G C AR R, TR I 5 N R

« P EBBUEEREASRAAEERIR B, IREHEREER NEEHER SRR , ARt
BEAR S PE.  Fr B R HE G 1S ORI TR B R R Y B R 70 B DA R i 455 58 0 K

- HA, EEBENREAARREENCHFENIR, A DURFSBRN RS (5D, KitE s Mk
WdE, RESEAFEHEIRE I FoR AR N AT e R AL RO

TREAL S5 Y E R AR H AT RE A
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K5

it

= 4. ERRETR

L 34| T

R (HA57) <§§§> n/a
8 di dﬁ
- ¢

You can change the measurement level in Variable View of the Data Editor or you can use the Define
Variable Properties dialog to suggest an appropriate measurement level for each field.

HA AR & 50 AR

ATEERME T I — s AR AN SRS (AL I RJEak, siEsR MHERN) Br, BRHlERERE S
HAEFHIASRET R, BRI S8 EWHEA OE R =R,

fRRORl,  SEUER T ERERAER], I B S E AR AR R A R P TR TR R A R A
Ry RETE R, IR A] RERR 2 —LERF

FEHEIR, FARCEESE, DAIHBEAARN R AMAL, AT DU IS EEHE DATE TR 88 A G Lk
WL, SERTDME TE R 19 DEBREE) HIeIRHNE =R,

R EE SR R P EZIHE, RIS RA S E CE RN RS A, BB EHE A
TR,

SR 20 8

TETRER FhisesE

HRATH > IR

1. DERURATREIE RS .

2. RGN — Ll i N\ B A [ AR AL

3. W FERIERERE, MRAEMMECE REERE, &) DI M s R BER R, HErE
WMFERIER, T3, DA EZE .

A, JERUEARZ A TR AT R AL
A BRI XML R SR AR HA R R
5. BN (23F) THEHBIREGHE XML ISR .
6. T A HEREREAMER AR, S0 —F MR |, DABEE R RN XMLERIFEAE,
7. 1% — NPUT LI TRE
QR PR AU S A T A R R 0
8. FMUEE TR R,
o.M TR M IEAEMNEERSE, ERER L, &
W > R,

RRAUERE

R SR B AR A, DA . WRIEHE TRt B T R, HIIFRES
o aIAR () EAlE CRIER) 8B, BEERESE TR, AR, PRIFEHIERI M
Ko M BUBRRIRIEHISREA A UG RS, HERAE SRR KR D A AL iRa e, flin, 8
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AR A R/ N 50%, HIME DA—FRya] FIaci sk B, ORI Rl SE PR ELAS b DA Al HTRiosidt &
AR,

o AIBREEA PRI RN (%), $8E EARIRGAIRBEARIRCER H 0 bt BRI HER S AR IRER AR &4
IREBREARA,  SZERZEARIR 0 /MR 100,

- o HEREIRIOM 7, R R R IRAG I AREEA B, BT A UETRZ TS 2 A4 SR
BA—EE, BRIFE— B E AR R A LR E,

IERBRNEL, RUREBRET S RARE, DR 0 Bl 1 ZRIMMERR, FRIBREIERA R 0.5 1Y
{E

SRR, BEUR—EERA, AR R PR ¢ L [ B e [ R B A I ] R B [ A DAL L, B RS AT
RETEHR RFEIERRERE, (BRI RS IR TR E [71 1 5 o L B,

- BUMER, R BUERIR TR ERRC IR IR 0 SR TP THIA I AR, MR e Pl AR 9 70 BRI A%
NIEFEERHER GlnEgsE), D—RIGHEAMS, SEEERLR/ B RRERIE (CHIRR). Bl
an, GnARAEA BLER [Nl R /DA 5%, FEEE 0.05. *ZIEZEKIR 0 /R 1,

R4 RS £ [ R A 242 o LA

AR e i [ AR B R A 2o TR,  Hoeh 4 ORIERIE, 0 ROGREEIE, AT /215 BB A s A RRAL L3
170 &R DA B S48 B RD A S TR AR B, ARZHTT S IBM SPSS Statistics 44 i
/H\IJO o

RET7E T8
B EHEA S EFRA S BB R RGERE, 28R ENEIER (CUEFIFRTR),
- QR ZEF S IBM SPSS Statistics & #HAI, .

MRS SR R AP R AR, AR R — (R LTIy 2K, RIS
A A4,
¥ 37 38 B (O] FE AR AL

(B PR 2 X N, HoAh DUE —(EERFTA RIERIE, (e E A pyIFE TRE B R A A I, 05R B ER
PARTREAE (RE) 8, FIniEE RS E SR, SO EES —ER A — E R EEEE AT EIETN
Bl FE{EL
- R ARER RS 0 (NEZRH, ZHEMHAER), AIRI{HEH RIIAREHE:

NewName=0ldName>0

Hrp NewName ZHHRAIATRE, OldName ZIFUARANHI#RE, SIEEEF RGN’ 1 MEEEHE
KR 0 BAREINE, #F 0 FEEAaATA/INRESER 0 RYARIEIR{E.

- MRRAEM—EET SRS ARE, AESEEHEMER, AXNGH B
NewName=NOT(MISSING(OldName))

{EIBIFORAT, A TR E R 2 1 196, AR E R G 4R % 0 (A,

o REEEIE Sy B (0) B EEGERE, AIMEE RN EER R A, REIERNEREMHER/D, AlA]
REREHERRERZGEENTE, (HRNRAFFZERE -- fI0E ekt 7R —/ N E Bk
AH el AR -- AIEH R A PRSI A B, FHRiEm R B MU HIER R,

peesva EBIIE i v

1. EPRER IS

T > SRS
2. B THARSERL |, sHm AFTRURRGL 80 48,
3. A mE R R %2y 0, TEUAEZF R 5% A 01dName>0, Hrh OldName 256N 2 7%,

4. QSR e RD 8% 48R (25 H), HIE Numeric Expression #ifi A% NOT (MISSING (01dName)), Hrh
OldName ZFE a1 &8,
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EHEFRE

WA S LB TIEE), AR REE RO R O A EE M ER, REIRCRE R A E R R M.
MEEN) WAL E AR FAES), Fln TEEA) 1 TEEB) . TEIE) MG Eaiss RS S
B, FIFRERRAAZSERE, BaN 199.99) , ABEWR MBS o ERIEER RS A\ Z A EmE E
(Blan Ty BT ) W, ERE TR .

HHl, AEEERATIHCREPE T i B IR S E A R A B EIEm AR, F A s S
—ERIEREE, DB e R S REE A B SR ERER,  HE S — 2 B E IR
A, DA —fEnsss Bt B ERE, AR &R (AR RS R EeE:, LT e S A IR 2 5

it

it (& —fERAs, HEUR TERERAL € R AR IEA & m A (A 5 oy b, DRSS — sl e
SEFEAH B e A AR BR 22 SR AR A%

P EERE RS B B R
BN, TTEEIRGL R (RESUTED .
RORIIERINL, 5% TRORMIN) B 12588 (WARAHRZ2EUE), IR =R R (%),

an SRR I oy B (B5E 5 BRI S 4% 0 {8) R EERNE, RS P e MR, IR EIERE
IREAER/D, RIATRERE AN RERRAEEENRE, ERNRAFFZRIRE -- flnE etk 7RER
;ﬁ,ﬁé#d\%ﬁﬁﬁiﬁﬂiﬁ’ﬂ [l EHRF -~ AIGHR AV RE R AR, BRE e m R g R E A A
‘\%SO

B, MRS A SRt sIRa TR e, M5, RAFFCHAOSE o rieke A
g EIHEEIR, HITABE N EIRAGE R R IS,

A EBUS R ERE

TETHRER FhiesE
HRATH > BRI

1. JEHC TERRTREIRIRCR ) .
2. JEIAT AN 45 A o B W — TR AFAE (ANt A Bl B 55) UMIGAL, IR HE A FREUF R
3. EHHEE A ERCRATRR AL,

AP BRI R AL 7 e, IR 25 BUES

5 [l R (S R A R S PR AL IERIE (Blan T2 = 15 ) B, sREE Ml | i ARIER]
JERE, WIRAEECERBUERR, 0D Mg @R BUErRR, BIEAERRERER,
T, DS EZE.

HHOMALEE & B8z, Hrp 1 AGRIEME, o fGRAME, I H &t BHasuT ot EelUHE
CLHYA4 RS B RO AR R TR Y A R BT AC . AR ANHTT & IBM SPSS Statistics an M-I, .

4. 1% —T THIT) BUTIER.
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&R RETR A e = U S E A RIA, A REHEFTF I

IBM ] REAN & £ HoM B 3R st s R (A PR am A i, RS BRI, ARTARR B HUAY IBM SEB5RR, DA
IS Bl H AR AL A S RS B R ASCIFAETRR M IBM RYZESh, REsXaliRFsy, ARReiinr A
REMEH IBM B ah, FEREikE, HERERIC IBM < BEMERE, (EMREHE <M, BRXaURe & n]
EX%;IBM{Z@II%\ FEEikEs. A, EEIBM 2, FEel R, fMRELHBITRREMER S
S H o

ARt AN, 1BM Al REFEA HE M s E A HEER,  REASUHFE AR BE L H A R,
AT DU E 7T AR ERIRE, KRR 2

IBM Director of Licensing
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North Castle Drive, MD-NC119
Armonk, NY 10504-1785
us

R HA AT (DBCS) Wrll VS H, FHIAIRTERI R SOt IBM &M AR, s miEh
SN, REFFFE):

Intellectual Property Licensing

Legal and Intellectual Property Law
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19-21, Nihonbashi-Hakozakicho, Chuo-ku
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International Business Machines Corporation FUfk THiM) $2EEARHIRS, AEEME I REER Z R
7, HAPAREEARAAMZE, nIE AR e B EHENRS RS, FUtiE AN RirfeR 5
RECERRIVEREEERH, At HERHEET BN E

ASE G A RE& A BU_ESEHEREDR_ERURER. [Hit, I1BM &&HHERT; MRHERTRAI N AN NFTR
HHo  IBM By & oo K/ ol S8 B A Rt BT 18 S ARV EE it B/ B 3K, AR AT I

AEGAETEAE IBM SuGOROMEM S, 1BM B2l i M MUEIIRGE, 3% TN ApAIERL
IBM EmIIE N, R T & BT AN ERE,

IBM RJRE & DUE A HAE 718 5 i 75 U6 s SR AR T A, R R,

WRARRIERIENT T () EEBIEZ AR EARENX (BEARER) 2B RE, P i) A
IR, T 2B, FHTaRE:

IBM Director of Licensing
IBM Corporation

North Castle Drive, MD-NC119
Armonk, NY 10504-1785
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IELEERRTRERT DAEA, (H 08 EE & AR, EREER TR,

IBM EN 872 TIBMEZF A% . 1IBM BIERER IR SX) (EUEMRIFSHY) Rk, SRBASHIHE K
A2 R B L i T8 AR R

A [ BIRRREE R MR PRI RoR < B, ERRRERT IR Al RE G R R B BN E SRR F A P
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AP S 2 AF 1BM E AR, REE ZE AR, s AV B EE, 1BM ilfi AR5
B, WIAMRIELEE IBM EMINHUTARE. AR MM E SN HM R ER 2R, A
IE IBM IXuanJ 2, BEBEA @Fﬂﬂﬁj\:ﬁﬁﬁo

FPE BRI IBM RATT T E A2, FERFrIREE el iy, AniTi@s, HEREREERTEE,

AVGENEE B EIEE A < GRS in, 2 7 Srsestiany], SEmpaEmEA. AF. M
NEMNGR, FrAEEaMen i, ERERABREEREENUE, ABHA,

HERETRE :

AV GGG S < AEMREN, LGRS arPrR#a i, B e bR T,
Fil. B S BCT 7F  HOINE I AR DA IO (S & > R A TR REATRE 2, AT, (et
AL HIRES, AW IBM B, BEEfNRIETA TH(R"F”*’W{EU{QO L, 1BM A{REsRRIE

B RAGATGENE . RFSESCDNAE, JeteRR BRI, (B 26t FAREMIE. 1BM SRR R
fapIm AL EAHEEMA R E,

TG BIRE BT RT A SR B E AR SUTATER 77, #LERIR N A 75 TU0F N ERERR A
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